
Designing for
Diversity

Approaches in Lighting

Learning Objectives:

1.  Examine how different demographics respond to different quantitative and 
qualitative elements of light.

2. Analyze the use, effect, and ethics of circadian lighting and how it impacts 
different demographics in different ways.

3. Review methods of designing for diversity by offering user-selection and 
adjustable lighting as one element of appealing to diverse workforces

Old assumptions about “best practices” in the design of spaces were not 
made with everyone in mind. We are now open to renewing the question: 
What works best, and for  whom?

In this 30 min 0.5 “nano” credit presentation, we’ll review different elements 
of light (e.g. intensity, color rendering, CCT) and how groups perceive those 
elements differently across age, gender, and ethnicity. Using commercial 
spaces as a guide, we measure the impact of these disparate perceptions on  
satisfaction and productivity. Finally, we explore how changes in how we 
produce lighting environments offer new possibilities to truly design for 
diverse workforces.

Art & Design 
In the Workplace

The Economic Impact of

Learning Objectives:
1.  Evaluate economic impacts of design using case studies and new research in 
workplace design
2. Identify deficiencies of existing open office design as they relate to the formation 
of healthy and productive environments
3.  Analyze the effects of art and design in the workplace on comfort, satisfaction 
and productivity
4.  Describe forces behind the accelerating trend towards flexible spaces, the 
design goals in their formation, and the impact on users and business operations

The office is being disrupted; in response we need disruptive design. We’ll 
use new research from sociology and psychology to examine the failings of 
existing office spaces, multi-year surveys that highlight users’ needs and 
frustrations, and examine flexible space concepts as a solution. We’ll 
consider what the Well Building Institute says about art and its effects on 
experience of spaces. We’ll also use case studies to show the economic 
impact that justifies making art a priority in workplace design. Attendees will 
gain new ideas for workplace design and, importantly, a new way of talking 
about the value of their services.


